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-1 The creative force

Above: The Ceal Streat show inclutes the designs in Toby Lukes” Tat-120 line,

By Andrea Stenberg

nnitrelli Cowtures
i Concord offers
romanlic and femi

nime evening wear. And
although Elena Annibale,
the creative force behind
Annitrelli, s & romantic a1
heari, her head h\'Inn;'.:x b
a solid busingsswoman
with Feet firmly planted on
the ground.

By combining her mar-
ricd name with her masden
name, Patrell, she called
her company Annitrelli
Coutures, This makes
semse: although she didn’t
launch her business until
1991, Elena had been
working towards this goal
for years,

In Grade B, she sewed a
pillow as a school project.
From there she began
making 4.'];1I:hir|3_ for her-
wzlf, and the seeds of what
woltld lead 1o a new carcer
WETE WL

“1 would o fhe siope
and never find things that
really knocked me off my

feet,” says the designer. “1

. - Concord-based designer looks to romantic

started aliering commer-
cial paterns 10 get what 1
wanbed.”

From sewing for her-
self, she moved on to lep-
ing friends and family,
using commercial palterns.
I woould jux| (hn:gf for
fabric. | had no sdea of my
value,” recalls Annibale.

Annibale married s age
17 and held several jnhﬂ
while raising her four chil-
dren. Yer working in an
office wasn't what she had
been striving for. 5o when
her youngest daughter
started school in 1986,
Annibale decided it was
tme For a a;h.;np: Al age
30, she enrolled in Seneca
College's  three-year
design course, “The main
reason | went was to pa
whial was in my head on 1o
paper. I .Jllrad} knew how
by sew,”

While a1 Seneca,
Annibale continued to sew
for friends and neighbours
in order to pay for the cost
of returning to school. The
college taught her 1o meet
deadlines and handle stress
while mainptaining
high standards of
crallsmanship. Thus,
deciding 10 open her
own business afler
three years al Seneca
was the natural next
step, especially since
her  family  and
friends had been
urging her for years
o go o business,

“Al weddings,
when | had an outfil
on, it was usually
made by me. My
family and friends
encouraged me.”
says Annibale.

She opened her
studio on her fami-
Iy"s  property in
Zepher in 1991, In
the winter of 1992,
she had her first
showing a1 the
Bridal Show at the
Toronto Convenlion
Centre, From just a
handful of customers
in 1991, business has
grown, She now
averages three bridal
parties a month in
the busy months of
March :hmug;h July.

Bridal parties
along with lingerie,
business wear and
children's  wear
allowed Annibabe 1o




Fage 23 July 27, 1996

T B, R i 53

STYLE SCENE

of Elena Annibale

heritage of costume dramas for inspiration

mawve ol of her home and
into her current shop in
Concord in March of 1995
She has a s1alT of three

1 used 1o be stressed ol
because | didn’t have cus-
tomers, and now ['m
siressed oul because of how
many | have.” laughs
Annibale.

Concentrating mainly on
&y uni-ng ardl bridal wear. the
business has branched out
o include communion and
party dresses for girls, basi-
ness suits for older women,
lingerie, and even suils for
men. But evening wear is
Annibale’s greatest enjoy
mend, because that is whene
she can be most creative
Influenced by the
Renaissance amd Victorian
eras, Anmibale iries 1o cre-
ale dresses that ane uniguely
leminine

I always loved watching
Gone With the Wind or
Romee and Juliel. 1 loved
the dresses.”

Annibale focuses nol jusl
on design, bul on providing
quality and individualized
service a8 well. A customer
interested in o new outfil is
given a privale consullation

1 ususally schedule about
two hours (for a consulia-
tiom,” says Anmibale, “1
don't want my CUSIOmMETs 1o
feel like I'm pushing them
through the door.™

The consulisiion
includes a discussion on
what the customer is look-
ing for amd Annibale’s
advice about what would
widk b

“Let's say we had a g_irl
with bigger hips. We would
enhance the shoulders o
give her the hourglass
look,” says the owner

Al he consultation,
Elena creates o “mockup”™
of the dress out of muslin
This i for the first filing
to which Annibale makes

celin
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any mecessary adjustments
The Tabric is them cutl and
sgwn, there is a final fiting,
armieal 1% pressed.
ik initial wlin-
tion wntil the customer
leaves the shop with her
dress may take two o thres
weeks in ihe slower winber
months 10 a8 long as three
months durilu.' the busy
wedding season, A saff of
three helps with sewing and
pamern  drafting, b
Annibale oversees every-
thing closely

“Mothing gets done,
nothing geis cut without my
supervision,” she asserts

The businesswoman is

Canada, Unlike many others
in creafive 15, Annibale
doesn’t see working from
Canada as a disadvantag
*I would love 1o sell my
stafl in the U5, but | wam
to live here. | was bom in
ltaly, and I"'m [ltalian
through and through, but
I'm also Canadian. 1 don™
feel | need to go live in
Europe or the U.S.

e
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e

Annibale's

lashions can be

my

Centre on July
24ih. This show,
featuring design-
ers from all over
Chntario, will raise

money for a
:L|||II|'| program
that serves 175 in
the City  of

Toronio
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